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Abstract 

Purpose: This study aims to analyze the influence of overconfidence, financial literacy, 

experience, herding, and attitude on cryptocurrency investment decisions  in the millennial 

generation in Batam. Method: A quantitative approach was used through an online survey of 

220 respondents selected by purposive sampling technique. The data were analyzed using 

the Partial Least Squares Structural Equation Modeling (PLS-SEM) method to test the 

complex relationships between variables without assuming the normality of the data. Result: 

The findings show that only overconfidence and attitude have a significant effect on 

investment decisions. Attitude has been proven to be a mediating variable that links 

overconfidence to investment decisions. Although financial literacy affects attitude 

formation, it does not have a direct effect on final decisions. Meanwhile, experience and 

herding do not have a significant influence on either attitudes or investment decisions 

directly. Practical Implications: This study contributes to the stability of the digital financial 

market by emphasizing the importance of forming rational investment attitudes to mitigate 

the risk of volatility due to psychological bias. The results support the creation of a healthy 

digital economy ecosystem and quality financial inclusion for national economic resilience. 

Originality/Value: The originality of the research lies in the integrative testing of financial 

behavior models in the context of the Indonesian crypto market post-regulation 2024. This 

study proves that attitude mediation is more crucial than mere technical knowledge in 

bridging psychological bias into real investment actions. 

Keywords: Cryptocurrency, Investment Decision, Attitude, Overconfidence, Financial 

Literacy, PLS-SEM. 

INTRODUCTION  

The evolution of investment has shifted from traditional instruments toward 

blockchain-based cryptocurrencies, which (Nurbarani dan Soepriyanto, 2022) describe as 

digital assets with distinct future currency potential. While (Yuwono dan Erika, 2020) argue 

for rational decision-making, the extreme volatility of the crypto market often drives 

investors toward behavioral finance patterns. Since its 2008 inception by Satoshi Nakamoto, 

cryptocurrency has grown into a significant global investment vehicle and payment method 

Ayedh et al., (2020) 

In Indonesia, the crypto sector has experienced a massive surge, with OJK (2024) 

reporting 21.63 million investors by October 2024 and a 352.85% year-on-year increase in 

transaction value. KSEI (2024) and other market reports confirm this rapid expansion, 

attributing growth to clearer regulatory frameworks (Crypto Investors in Indonesia, 2024). 

Consequently, the OJK (2024) has intensified its oversight of illegal investments and 

unfounded influencer recommendations to protect domestic investors and promote financial 

education regarding digital asset risks. 

Despite prior research by Ayedh et al.,(2020) and (Yuwono dan Erika, 2020) on 

general financial behavior, a gap exists regarding the latest post-regulation dynamics in 

Indonesia. The novelty of this study lies in its integrative analysis of financial literacy and 

complex psychological variables, such as Herding and Attitude, within a stricter regulatory 
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ecosystem. By empirically proving the influence of Overconfidence, Financial Literacy, 

Experience, Herding, and Attitude, this research provides essential insights for navigating 

the complexities of the domestic digital economy. 

Literature Review and Hypotheses Development 

Investment Decision is the systematic process of selecting the most profitable 

alternatives, such as stocks, bonds, or property, based on in-depth analysis. This process is 

critical for future financial performance and involves evaluating financial conditions, setting 

objectives, and assessing acceptable risk profiles. Ultimately, these decisions determine how 

resources are allocated to maximize long-term wealth. 

According to (Perayunda dan Mahyuni, (2022) cryptocurrency investment decisions 

among Indonesian millennials are significantly shaped by psychological and social factors, 

including attitudes toward risk and social influence. Many are motivated by high profit 

potential and a desire to follow digital trends. Simamora, (2023) adds that investment 

behavior is heavily influenced by market attitudes and risk management, noting that tech-

savvy millennials are generally more open to high-risk assets than conservative investors. 

The role of psychological elements remains paramount in shaping millennial behavior. 

Budiman, Yodiputra, et al. (2025) and Budiman, Chrysti, et al. (2025) emphasize that 

confidence, attitude, and experience are key drivers of these choices. Their research suggests 

that decisions are not purely rational calculations but are deeply rooted in emotional factors 

that shape unique investor preferences in volatile markets. 

Furthermore, Haryanto (2022) explains that studying investment decisions increases 

individual awareness, leading to better financial management. This aligns with Hesniati dan 

Lasmiyanto (2021), who argue that investor behavior determines how information is utilized 

to make wise choices. Collectively, these studies highlight that a blend of financial literacy 

and psychological stability is essential for navigating modern investment landscapes 

effectively. 

H1: Herding has a positive effect on  investor attitude. 

Stating that herding positively influences investor attitudes, is supported by Hussain 

dan Alaya (2024), who found that in the digital era, herding is a significant factor in 

responding to accounting disclosures. Investors tend to mimic collective market decisions, 

forming a positive attitude toward widespread financial information. This indicates that 

herding shapes how investors mentally evaluate financial news. 

Furthermore, Sheikh, Bhutta, and Parveen (2025) observed in the Chinese and 

Pakistani markets that shifting sentiments trigger herding as investors perceive majority 

actions as valid cues. Similarly, Trisno dan Vidayana (2023) confirmed this in the 

Indonesian context, reinforcing that individual attitudes are heavily dictated by collective 

investor patterns. 

Additional evidence from Wang dan Nuangjamnong (2022) and MAKNICKIENĖ et 

al. (2021) emphasizes herding's role in shaping investor perspectives. Wang dan 

Nuangjamnong (2022) explain that herding strengthens investor confidence through 

observed market behavior, while MAKNICKIENĖ et al. (2021) highlight that conformity 

reflects the positive impact of herding on attitude. Consequently, it is concluded that herding 

significantly and positively shapes investor attitudes amid market dynamics. 

H2: Investor attitude has a positive effect on investment decisions . 

Stating that investor attitudes positively affect investment decisions, is well-supported 

by empirical evidence. Hasanuh and Putra (2020) emphasize that a sound financial attitude 

including risk perception and a propensity to save significantly drives individuals toward 

rational and profitable investment choices. 
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Similarly, Ayu et al. (2021) identify financial management attitudes as a key 

determinant of investment behavior. A positive attitude not only boosts investor confidence 

but also encourages a more critical evaluation of information and market opportunities. 

Furthermore, in the Islamic stock market context, Md Husin et al. (2023) demonstrate 

that attitude shapes decisions through perceived trust and brand familiarity. Collectively, 

these studies provide robust evidence that a positive investor attitude directly enhances the 

quality and likelihood of investment decision-making. 

H3: Herding influences investment decisions mediated by attitude 

Herding behavior, which is the tendency of investors to follow group decisions in 

uncertain conditions, has a significant effect on investment decisions. Research by (Saputri 

et al. (2023) shows that herding not only influences decisions directly, but also through 

mediators such as risk tolerance. This is in line with (Mansoor et al. (2023) who assert that 

the influence of herding can be moderated or mediated by psychological factors, including 

attitudes towards risk and opportunity. 

A number of other studies also support the role of attitude as the main mediator. 

Purwidianti et al. (2023) found that overconfidence and herding bias influence investment 

decisions through risk perception and confidence, so that attitude becomes a link between 

the two. Meanwhile, (Wijaya et al. (2023) added that financial literacy as a moderation 

variable strengthens the relationship between herding and attitudes in influencing investment 

decisions. 

Based on this evidence, the H3 hypothesis is acceptable. Rawat (2023) shows that 

behavioral biases such as herding shape investor sentiment and attitudes towards investment 

decisions. Thus, attitude plays an important role as a mediator that bridges the influence of 

herding on investment decisions empirically 

H4: Overconfidence has a positive effect on investor attitude. 

States that overconfidence has a positive effect on investor attitudes. A number of 

studies support this. Maheshwari et al. (2024) emphasized that overconfidence is a cognitive 

determinant that shapes investors' positive attitudes towards investment, because they feel 

they have more ability to assess the market so that they are more active and optimistic in 

making financial decisions. 

Research by Singh et al. (2024) also shows that overconfidence bias increases retail 

investors' confidence in their personal abilities in choosing investment instruments, albeit 

often without adequate information. This is in line with the findings of Ni Luh Komang Arik 

dan Luh Gede Sri (2021) who stated that overconfidence has a direct effect on investor 

attitudes through excessive optimism and high self-evaluation of investment decisions. 

Additional support comes from Bouteska dan Regaieg (2020) who found that 

overconfidence drives market activity through an optimistic attitude towards potential 

profits. In addition, Novandalina et al. (2022) revealed that even in uncertain conditions such 

as the COVID-19 pandemic, investors with high levels of overconfidence still show a 

positive attitude towards their investment decisions. Thus, the H4 hypothesis proves that 

overconfidence has a positive effect on investor attitudes. 

H5: Overconfidence affects investment decisions mediated by attitude 

Which states that attitude mediates the relationship between overconfidence and 

investment decisions, is strongly supported by various behavioral studies. Research by Yanti 

& Endri (2024), (Zuraidah et al. (2024), (Zalviwan et al. (2020), (Mahreen Riaz (2023), and 

(Hussain & Rasheed (2022) emphasizes that overconfidence significantly influences 

decisions through cognitive biases. Specifically, Zuraidah et al. (2024) reveals that optimism 

bias and overconfidence shape investment choices, often mediated by specific behavioral 

tendencies. 
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Further evidence from (Mahreen Riaz (2023), and (Hussain & Rasheed (2022) 

suggests that overconfidence fosters an overly optimistic attitude, which acts as a liaison for 

aggressive investment choices. (Zalviwan et al. (2020) notes that highly confident investors 

tend to ignore risks, forming a positive attitude toward their investments despite a lack of 

deep market knowledge. This psychological state reinforces the investor's intention to 

execute trades based on perceived rather than actual competence. 

In conclusion, the findings confirm that attitude serves as the critical mediator that 

bridges overconfidence and investment outcomes. Attitudes formed through excessive self-

belief reinforce more aggressive or high-risk investment decisions. Therefore, the impact of 

overconfidence does not directly lead to action but is first processed through an investor's 

psychological attitude, which ultimately dictates the final investment decision. 

H6: Financial literacy has a positive effect on  investor attitudes. 

The H6 hypothesis, which posits that financial literacy has a positive effect on investor 

attitudes, is strongly supported by various empirical studies. Eko (2022) states that financial 

literacy is fundamental in shaping financial behavior, which ultimately influences 

investment decisions. As investors gain a deeper understanding of financial concepts, their 

attitudes evolve, demonstrating that a higher level of literacy leads to a more positive and 

structured mindset when approaching the market. 

Furthermore, Yuniningsih et al. (2020) confirm that financial literacy significantly 

impacts an individual's attitude and motivation, especially when supported by a conducive 

environment. A profound understanding of finance does more than just enhance knowledge; 

it actively forms positive attitudes toward investment risks and opportunities. This increased 

literacy encourages investors to become more confident and rational, shifting their 

perspective from uncertainty to informed optimism. 

This hypothesis is further reinforced by Abadi et al. (2021) and Ranaweera dan 

Kawshala (2022), who find that financial literacy and risk attitudes significantly affect 

investor motivation and behavioral biases. Expert financial knowledge enables individuals to 

better control emotions and mitigate biases, resulting in a more stable and directed 

investment attitude. Collectively, these findings prove that financial literacy is essential for 

forming healthy and consistent investment attitudes. 

H7: Financial literacy mempengaruhi investment decision dimediasi  attitude 

The H7 hypothesis, which proposes that attitude mediates the relationship between 

financial literacy and investment decisions, is supported by several studies exploring indirect 

psychological influences. Mohy et al. (2020) found that financial literacy often exerts its 

impact through psychological factors like risk perception, suggesting that attitude serves as a 

crucial bridge in determining individual investment preferences. This implies that raw 

financial knowledge must first be processed into a specific mental stance before it can 

translate into a concrete investment action. 

The mediating role of attitude is further clarified by Utami et al. (2024) and (Ariza 

2022),, who analyze the interaction between financial knowledge and behavior. Their results 

suggest that financial attitudes strengthen the link between literacy and intentions, 

particularly in specialized systems like sharia investment. This is consistent with the view 

that attitude is a key driver of informed financial behavior, acting as the mechanism that 

converts academic knowledge into practical, goal-oriented decision-making. 

Finally, research by (Syarkani & Tristanto 2022) and (Rehmat et al. 2023) emphasizes 

that attitudes formed from robust financial literacy tend to increase both confidence and 

accuracy in market choices. These findings confirm the H7 hypothesis by demonstrating that 

financial literacy does not merely provide technical information but actively shapes the 

positive attitudes necessary for superior investment outcomes. Consequently, attitude serves 

as a vital liaison that reinforces the positive impact of literacy on final investment decisions. 
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H8: Investment experience has a positive effect on investor  attitude. 

The H8 hypothesis, which states that investment experience has a positive effect on 

investor attitudes, is reinforced by several key studies. Ismiyanti and Mahadwartha (2020) 

emphasize that experience contributes significantly to the formation of investor perceptions. 

They found that frequent market participation enhances an individual's ability to anticipate 

risks and understand market dynamics, which ultimately fosters a wiser and more rational 

psychological attitude toward investing. 

Further support is provided by Hirdinis m dan Lestari Elly (2021), who highlight 

experience as a fundamental factor in shaping financial behavior. Their research indicates 

that investment experience is directly correlated with increased knowledge and self-

assurance in portfolio management. This growth in expertise positively influences an 

investor's attitude toward risk, as they become more comfortable navigating complex 

financial environments over time. 

Similarly, Nadeem et al. (2020) show that repeated exposure to capital market 

activities shapes positive attitudes by increasing financial self-efficacy. This cumulative 

experience enriches investor insights and strengthens their readiness to handle market 

fluctuations rationally. Consequently, the H8 hypothesis is confirmed, proving that 

experience serves as an essential foundation for developing a healthy, adaptive, and 

confident investment attitude. 

H9: Experience influences investment decisions mediated by attitudes  

The H9 hypothesis, which posits that attitude mediates the relationship between 

experience and investment decisions, is supported by research investigating the link between 

financial knowledge, psychological stances, and market behavior. Studies by Prayudi dan 

Purwanto (2023), (C. Sankar S.dan Gayathri 2023), and Md Husin et al. (2021), reveal that 

financial attitudes are pivotal factors affecting investment behavior. Their findings suggest 

that literacy and exposure influence positive attitudes, which in turn strengthen an 

individual’s commitment to their investment decisions. 

The role of experience in shaping these attitudes is further detailed by Khan et al. 

(2021), and Iqbal et al. (2023),. An investor's past experiences whether positive or negative 

significantly shape their perception of risk and their overall inclination toward future market 

activities. This accumulated experience acts as an internal reference point that dictates the 

current attitude, essentially serving as the psychological foundation upon which future 

intentions and intentions to invest are built. 

Ultimately, the H9 hypothesis is confirmed as attitude acts as the essential liaison 

connecting an individual's history with their present decision-making. Research by Md 

Husin et al. (2021) and C. Sankar S.dan Gayathri (2023) emphasizes that attitudes influenced 

by knowledge and experience can either strengthen or weaken final investment outcomes. 

Therefore, attitude is not merely a direct factor but a critical mediator that translates past 

lessons into actionable, informed investment decisions. 
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Figure 1. Models 

 

METHODS 

This study analyzes the factors that influence consumer digital investment decision-

making in Indonesia. Data was collected using quantitative methods through online surveys 

with questionnaires as the main instruments. The research population includes individuals 

who have been or are using cryptocurrency services. The sample was obtained by purposive 

sampling technique  based on the criteria of users who are active or have invested in 

cryptocurrencies, with a target of 220 respondents to make the results more representative. 

A five-point Likert scale is used (1 = strongly disagree to 5 = strongly agree) with a 

significance level of α = 0.05. The questionnaire consists of two parts: experience of using 

investment services and user perceptions and attitudes towards the factors of security, 

innovation, convenience, and benefits of services. 

This research aims to provide an in-depth understanding of investment decisions 

among millennials in Batam. Data analysis was carried out using the Partial Least Squares 

Structural Equation Modeling (PLS-SEM) method, as this method does not require the 

assumption of normality, is suitable for complex models, can be used on small samples, and 

improves the model's predictive ability (Hair et al. (2019) 

Table 1. Variable Operational Definition. 

Variable Measurement Source 

Herding I follow the direction of 

changes in investor decisions in 

the stock market and apply 

them. 

Sajeev et al. (2021) 

The investment decisions I 

make are heavily influenced by 

more sophisticated respondents. 

When I imitate the decisions of 

other sophisticated investors, I 

feel less worried. 

When there is a bullish trend in 

the market, I usually follow 

other investors when making 

investment decisions. 

When there is a downtrend in 



26 | Jurnal Revolusi Ekonomi dan Bisnis (JREB) - EISSN: 23784812 

 

the market, I usually follow 

other investors when making 

investment decisions. 

overconfidance I feel more confidence in my 

own investment outlook than 

anyone else 

Hossain & Siddiqua (2022) 

I don't look to anyone else 

when it comes to making 

investment decisions 

I am confident in my expertise 

and experience in going beyond 

the stock market 

I succeed in an environment 

where others fail. 

Financial literacy I have the right knowledge of 

how to invest my money 

Sajeev et al. (2021) 

I make a regular budget for my 

income and expenses. 

I apply technical analysis when 

making investment decisions 

I apply fundamental analysis 

when making investment 

decisions. 

Experience Experience of losses in making 

investments 

Fitriyani & Anwar (2022) 

Feelings of regret when 

investing 

The impact of loss experience 

on subsequent investments. 

Attitude I feel that investing in 

Cryptocurrencies is a wise 

choice. 

Justyanita (2022) 

I feel that investing in 

Cryptocurrencies is a good idea 

i like the idea of investing in 

Cryptocurrencies 

Inventory decision My investment decisions 

depend on the stock market 

indices 

Justyanita (2022) 

My investment decisions 

depend on industry indices 

My investment decisions 

depend on my consideration of 

the income of large investors 

 

RESULT AND DISCUSSION 

Tabel 2. Sample Characteristic. 
 Frequency Percentage 

Gender 

Male 

Women 

 

160 

60 

 

72,7% 

27,3% 

Final Education 

SMP 

 

6 

 

2,7% 
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High School/Vocational School 

Diploma 

S1 

S2 

131 

21 

61 

1 

59,5% 

9,5% 

27,7% 

0,5% 

Year of Birth 

1981-1984 

1985-1988 

1989-1992 

1993-1996 

 

36 

19 

31 

134 

 

16,4% 

8,6% 

14,1% 

60,9% 

Status Marital 

Unmarried 

Married 

 

174 

46 

 

79,1% 

20,9% 

Current Jobs 

Civil Servant 

Private Employees 

Wiraswata 

Students 

 

30 

107 

43 

37 

 

 

13,6% 

48,6% 

21% 

16,8% 

 

Monthly Income 

<IDR 4,000,000 

IDR 4,000,001 – IDR 8,000,000 

IDR 8,000,001 – IDR 

12,000,000 

>Rp 12.000.000  

 

24 

114 

50 

 

32 

 

10,9% 

51,8% 

22,7% 

 

14,5% 

Long Investing 

0 – 6 Months 

6 – 12 Months 

12 – 24 Months 

>36 Months 

 

56 

77 

54 

16 

 

25,5% 

35% 

24,5% 

7,3% 

Based on the data obtained, the majority of respondents in this survey were men as 

many as 160 people or 72.7%, while women amounted to 60 people or 27.3%. In terms of 

education, most of the respondents were 131 high school/vocational school graduates 

(59.7%), followed by 61 S1 graduates (27.7%). Only a few have primary education (9.5%), 

junior high school (2.7%), and S2 (0.5%). When viewed from the year of birth, the majority 

of respondents were born between 1993 and 1996 as many as 134 people (60.9%), indicating 

the dominance of the young age group in this survey. 

In terms of marital status, most of the respondents are unmarried, namely 174 people 

or 79.1% while only 46 people (20.9%) are married. In terms of employment, respondents 

were dominated by private employees as many as 107 people (48.6%), followed by self-

employed (21%), students (16.8%) and civil servants (13.6%).  

Judging from monthly income, more than half of the respondents (51.8%) have an 

income in the range of IDR 4,000,001 to IDR 8,000,000, while 22.7% are in the range of 

IDR 8,000,001 – IDR 12,000,000. As many as 14.5% have an income above IDR 

12,000,000, and 10.9% have an income below IDR 4,000,000. Meanwhile, in terms of 

investing experience, most of the respondents only started investing in the last 6 – 12 months 

(35%), followed by those who invested for 0 – 6 months (25.5%) and 12 – 24 months 

(24.5%). Only 7.3% of respondents have more than 36 months of investment experience, 

which shows that the majority of respondents are still classified as novice investors. 
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Tabel 3. Validity Test 
Indicator Outer Looadings Average Variance Extracted (AVE) Description 

AT1 0.908  

0.815 

 

Valid AT2 0.892 

AT3 0.908 

E1 0.870  

0.764 

 

Valid E2 0.861 

E3 0.891 

FL1 0.848  

0.763 

 

Valid FL2 0.897 

FL3 0.915 

FL4 0.829 

H1 0.859  

 

0.712 

 

 

Valid 
H2 0.882 

H3 0.844 

H4 0.802 

H5 0.830 

ID1 0.913  

0.831 

 

Valid ID2 0.917 

ID3 0.904 

O1 0.884  

0.769 

 

Valid O2 0.910 

O3 0.865 

O4 0.847 

The validity and reliability data testing was carried out through respondent data that 

had been collected using a questionnaire. The results obtained from this test show that the 

overall of all indicators meets the required criteria. 

 The value required by this criterion > 0.70. This shows that all the required indicators 

are highly accurate and conform to the criteria needed to be used in the study. In addition, an 

AVE score is required in each study with a prerequisite of > 0.50. Hereby, all variables and 

indicators of this study are considered valid. 

Tabel 4. Reability Test 
Variabel Cronbach’s Alpha Composite Reliability 

Attitude (AT) 0.887 0.930 

Experience (E) 0.846 0.907 

Financial Literacy (FL) 0.896 0.928 

Herding (H) 0.899 0.925 

Investment Decision (ID) 0.898 0.936 

Overconfidance (O) 0.899 0.930 

Furthermore, based on the results of the test for reliability, all the results of the 

variables of this study met the overall criteria for reliability testing of > 0.70. From the 

values tested in Cronbach's Alpha as a whole, it shows that all values are considered reliable 

with an average value of 0.7 and 0.6 According to Sugiyono (2018) At Cronbach's Alpha > 

value of 0.60, it can be concluded that the variable can be said to be reliable or consistent. 

Table 5. Hypotheses Testing 
Hipotesis Coefficients 

(Sample Mean) 

P-Values Result 

H1 AT       ID 0.369 0.001 Signifikan 

H2 E         AT 0.162 0.083 Insignificant 

H3 FL        AT 0.246 0.038 Signifikan 

H4 H         AT 0.205 0.072 Insignificant 

H5 O        AT 0.346 0.003 Signifikan 
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After the validity and reliability test was carried out, the four research hypotheses were 

tested. The results in table 5 show that all research hypotheses are confirmed. 

The results of the path Coefficient test  showed that the P Value of the relationship 

between attitude and investment decision was 0.001 (< 0.05), which means that attitude has 

a significant effect on investment decisions. Theoretically and empirically, a positive attitude 

towards investing increases confidence, motivation, and risk management in investment 

decision-making. This finding is in line with the research of Hasanuh and Putra (2020) 

which states that financial attitude has a significant effect on individual investment 

decisions. Thus, the more positive a person's attitude towards investing, the more likely they 

are to make rational and active decisions. 

The results of the Path Coefficient test  showed that the p value of the relationship 

between experience and attitude was 0.083 (> 0.05), which means that experience had no 

significant effect on attitudes towards investment. Although experience can play a role in 

shaping attitudes, these influences do not always appear if the experience is less meaningful, 

passive, or not processed in reflection. Other factors such as education, personal values, and 

social environment can be more dominant in shaping attitudes. These findings are reinforced 

by research, which shows that investment experiences do not have a significant effect on 

investment attitudes in millennials, especially when the experience does not result in 

learning or deep impressions.   Kurniawati et al. (2022)  

The results of the Path Coefficient test showed that the P value of the relationship 

between financial literacy and attitude was 0.038 (< 0.005), which means that financial 

literacy has a significant effect on attitude towards investment. Individuals with high levels 

of financial literacy tend to have a more positive, rational, and confident attitude in dealing 

with financial and investment decisions. A good understanding of financial concepts helps 

individuals assess the benefits and risks more wisely. These findings are reinforced by 

research, which refers to the view of Lusardi and Mitchell that financial literacy plays an 

important role in shaping healthy financial attitudes and behaviors, including in investment 

decision-making.   Widyakto et al. (2022)  

The results  of the Path Coeffiecient test  showed that  the P value between herding and 

attitude was 0.072 (> 0.05), which means that herding had no significant effect on attitude 

towards investment. Although herding reflects a tendency to follow the majority, individual 

attitudes toward investing tend to be more influenced by internal factors such as personal 

beliefs, experience, knowledge, and individual values. Herding is situational and temporary, 

while the attitude is more stable and profound. These findings are supported by research by 

Rahayu et al. (2021), which concluded that herding behavior  does not have a significant 

effect on investor attitudes, as attitudes are more determined by factors such as financial 

literacy and personal experience. 

Haisl's Path Coefficient test  showed that the P value of the relationship between 

overconfidence and attitude was 0.003 (< 0.05), which means  that overconfidence has a 

significant effect on attitudes towards investments. Individuals who are overconfident tend 

to have a more positive, confident, and optimistic attitude in making investment decisions. 

They also tend to underestimate risk and feel that they have a high level of control over the 

outcome of decisions, which influences their attitude to be more active and aggressive. 

These findings are supported by research, which states that    Maheshwari et al. (2024) 

overconfidence significantly influences investment attitudes and behaviors, reinforcing its 

important role in shaping an individual's financial attitudes. 
H6  E      AT       ID 0.060 0.127 Insignificant 

H7 FL      AT      ID 0.090 0.076 Insignificant 

H8 H       AT       ID 0.078 0.113 Insignificant 

H9 O       AT       ID 0.126 0.022 Signifikan 
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The results of the Path Coefficient test  showed that the P value of the relationship 

between experience and attitude towards investment decisions was 0.127 (> 0.05), which 

means that experience and attitude had no significant effect on investment decisions. This 

can happen because the experience may be less relevant or not deep enough, and the 

attitudes formed are not strong enough to influence decisions in real terms. In addition, other 

factors such as financial literacy, market conditions, social pressure, or risk perception can 

be more dominant in determining investment decisions. These findings are reinforced by 

research, which shows that experiences and attitudes do not have a significant influence on 

investment in millennials, emphasizing the importance of other factors in the investment 

decision-making process.   Subagio et al. (2020)  

 The results of the Path Coefficient test  showed that the P value of the relationship 

between financial literacy and attitude towards investment decisions was 0.076 (> 0.05), 

which means that the two had no significant effect on investment decisions. This shows that 

financial understanding and a positive attitude alone are not enough to drive real action in 

investment decision-making. It is likely because the literacy that is not yet applicable, and 

the attitude that is formed is not strong or consistent enough. Other factors such as 

dominance. Research by By supports these findings, by showing that    Ayu et al. (2021) 

financial literacy and attitude do not have a direct effect on investment decisions, but rather 

through mediation such as experience and risk perception 

The results of the Path Coefficient test  showed that  the P value of the relationship 

between herding and attitude towards investment decisions was 0.113 (> 0.05), which means 

that herding and attitude had no significant effect on investment decisions. This shows that 

the tendency to follow the majority (herding) and positive attitudes towards investment are 

not strong enough to influence investment decisions directly. Other factors such as market 

conditions, financial literacy, experience and risk perception are likely to have a greater 

influence. These findings are in line with research, which shows that    Wang dan 

Nuangjamnong (2022) herding and attitude do not have a significant influence on investment 

decisions, as they are more influenced by more complex internal and external  factors. 

The results of the Path Coefficient test  showed that the P value of the relationship 

between overconfidence and attitude towards investment decisions was 0.022 (< 0.05), 

which means that overconfidence and attitude had a significant effect on investment 

decisions. Individuals who overconfidently tend to have a positive and confident attitude 

towards investments, so they are more proactive and courageous in making investment 

decisions. This overconfidence forms an optimistic attitude that encourages real action in 

investment. However, these findings differ from the results of the study, which showed that 

the influence of    Karki et al. (2024) overconfidence and attitude on investment decisions 

was not directly significant and depended on mediating variables such as financial 

knowledge. This suggests that although the direct influence is significant in a given context, 

the relationship can vary depending on the conditions and other factors that accompany it 

 

CONCLUSION 

This study concludes that of the five psychological factors analyzed, only attitude and 

overconfidence have a significant effect on cryptocurrency investment decisions  in the 

millennial generation in Batam, with attitude proven to be a mediator in the relationship 

between overconfidence and investment decisions. Meanwhile, financial literacy only affects 

attitude, but not directly on investment decisions, while experience and herding do not show 

a significant influence on both attitude and investment decisions. These findings suggest that 

high self-confidence and positive attitudes play a key role in driving investment behavior, 

while financial understanding, experience, and tendency to follow the majority are not 

always determinants of investment decisions in the absence of strong mediating factors. 
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Therefore, it is recommended that millennial investors improve financial literacy that is 

more applicable, regulators such as the OJK strengthen education and protection for 

investors, and researchers then consider other mediating variables such as risk perception or 

self-control to better understand the psychological mechanisms in investment, as well as 

expand the scope of demographics so that the research results are more representative 
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