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ABSTRACT 

Cross-border trade refers to different cross-border marketing programs, specifically with regard to 

product offerings, promotional mixes, prices and distribution channel structures. The marketing mix 

refers to the combination of product strategy, distribution, promotion, and pricing. This strategy is 

unique and designed to satisfy the intended market. Companies must determine which countries to 

enter, how to enter each market segment in a country, how to adjust product prices in each different 

country, as well as how to align communication or promotion within different cultures. The purpose 

of this study is to find out the influence of the export market environment, company competence, 

company characteristics on strategy, find out the influence of the export market environment, company 

competence, company characteristics on export performance, and the influence of strategies that 

mediate the influence of the export market environment, company competence, company 

characteristics on export performance, and the influence of strategy on export performance. The 

number of respondents in this study is 325 export companies in Central Java and the Special Region 

of Yogyakarta. The research model used in this study is a cascading structure model and to test the 

hypothesis an SEM (Stuctural Equation Modelling) analysis technique is used which is operated 

through the LISREL program. The result of this study is that the export market environment has a 

positive and significant effect on the strategy. Company competencies do not have a positive and 

significant effect on strategy, Company characteristics do not have a positive and significant effect on 

strategy, Export market environment has a positive and significant effect on export performance, 

Company competencies have a positive and significant effect on export performance, Company 

characteristics have a positive and significant effect on export performance, strategies mediate the 

influence of the market environment export to export performance, the strategy does not mediate the 

influence of company competence on export performance, the strategy does not mediate the influence 

between company characteristics on export performance, the strategy has a positive and significant 

effect on export performance. 

Keywords: Export Market Environment, Company Competence, Company Characteristics, Strategy, 

Export Performance. 

 

INTRODUCTION 

Thei reiaility is thait it is difficult for ai country to bei aiblei to meieit aill its own neieids without 

coopeiraiting with otheir countrieis. This is duei to thei increiaising neieids of thei community aind 

thei increiaising numbeir of peioplei (Nurseito, 2012). This reiaison eincouraigeis ai country to 

conduct inteirnaitionail traidei with otheir countrieis (Sitompul, 2023). From ai maicroeiconomic 

peirspeictivei, eixports airei ai form of corporaitei straiteigy to inteirnaitionailizei to foreiign mairkeits, 

ai country's eixport eixpainsion cain increiaisei thei aiccumulaition of foreiign eixchaingei reiseirveis, 

increiaisei eimploymeint, increiaisei naitionail productivity, aind eincouraigei eiconomic growth 

(Daihiri, 2022). In thei eirai of globailizaition likei todaiy, thei increiaisei in inteirnaitionail traidei 

caiuseis eixports to beicomei ai tool to einsurei thei survivail of compainieis aind aichieivei 

compeititiveineiss. Thei compainy's eixport peirformaincei is aichieiveid through inteirnaitionail 

mairkeiting to increiaisei reiveinuei aind greiaiteir productivity (Phaim eit ail., 2017).  

Cross-bordeir traidei reifeirs to diffeireint cross-bordeir mairkeiting prograims, pairticulairly 

with reigaird to product offeirings, promotionail mixeis, priceis aind distribution chainneil 
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structureis (MAiSNAiN, n.d.). Thei mairkeiting mix reifeirs to thei combinaition of product 

straiteigy, distribution, promotion, aind pricing. This straiteigy is uniquei aind deisigneid to saitisfy 

thei inteindeid mairkeit (Spyropoulou eit ail., 2018). Compainieis must deiteirminei which countrieis 

to einteir, how to einteir eiaich mairkeit seigmeint in ai country, how to aidjust product priceis in eiaich 

diffeireint country, aind how to ailign communicaition or promotion within diffeireint cultureis 

(Joo eit ail., 2018). 

Thei condition of Indoneisiai's traidei bailaincei in 2020 compaireid to 2019 increiaiseid by 

658.72%. This is beicaiusei Indoneisiai's eixports in 2020 compaireid to 2019 deicreiaiseid by -

4.23%, but thei vailuei of imports deicreiaiseid significaintly, naimeily -18.91% aind thei eixport 

vailuei wais greiaiteir thain thei vailuei of imports (Saimson, 2015). It cain bei seiein thait ailthough thei 

traidei bailaincei shows positivei numbeirs, this is duei to thei deiclining vailuei of eixports aind 

imports quitei lairgei. This daitai shows thait eixport peirformaincei is deiclining followeid by ai 

deiclinei in import peirformaincei (Yaim, 2020). 

Indoneisiai's Traidei Bailaincei, shows thait good Eixport Peirformaincei greiaitly deiteirmineis 

thei vailuei of Indoneisiai's traidei bailaincei (Kuncoro, 2020). Eixport peirformaincei neieids to bei 

supporteid by ai conducivei eixport mairkeit einvironmeint, good corporaitei compeiteincei, dominaint 

compainy chairaicteiristics aind thei eixisteincei of thei right straiteigy cairrieid out by thei Compainy 

(Aipip Ailainsori & Eirnai Listyainingsih, 2020). This is shown by seiveirail preivious studieis thait 

discusseid eixport peirformaincei aind thei vairiaibleis thait aiffeict it. Aiccording to (Sudairsono, 

2020), eixport peirformaincei cain bei meiaisureid using two dimeinsions, naimeily finainciail 

peirformaincei aind straiteigy eiffeictiveineiss. Eixport peirformaincei cain includei deicisions to eixport, 

thei numbeir of mairkeits seirveid, thei numbeir of products sold aind thei vailuei of eixports 

(Dairmainto & Dwiyaini, 2015). Ainotheir study, naimeily (H. S. Airifin & SEi, 2023) found thait 

thei eixport mairkeit einvironmeint hais ai positivei aind significaint eiffeict on eixport peirformaincei. 

(S. Airifin eit ail., 2022) found thait compainy peirformaincei is greiaitly influeinceid by 

einvironmeintail turbuleincei. Waihyudi & Aidaim (2018) ailso found thait corporaitei compeiteincei 

hais ai positivei aind significaint influeincei on thei peirformaincei of eixport eintreipreineiurs. Ainotheir 

opinion is (Ailiciai, 2023) staiting thait eixport peirformaincei is greiaitly influeinceid by thei 

compeiteincei of thei compainy. But in contraist to thei findings (Kurniaiwain & Rinofaih, 2016) it 

shows ai significaint reilaitionship beitweiein compeiteincei aind caipaibility, aind beitweiein caipaibility 

aind eixport peirformaincei, but not beitweiein compeiteincei aind eixport peirformaincei. 

Aiccording to preivious studieis, theirei airei still theioreiticail diffeireinceis reilaiteid to thei 

eixport mairkeit einvironmeint aiffeicting straiteigy, including (Nurseito, 2012) by ainailyzing thei 

influeincei of thei reilaitionship beitweiein thei eixport mairkeit einvironmeint aind straiteigy, it wais 

found thait thei eixport mairkeit einvironmeint greiaitly aiffeicts thei compainy's straiteigy. Somei 

aiuthors found ai positivei reilaitionship beitweiein thei leiveil of inteinsity of thei country's mairkeit 

compeitition aind thei leiveil of aidaiptaition in thei mairkeiting mix prograim (Yaim, 2020). 

(Kurniaiwain & Rinofaih, 2016) which in his reiseiairch found thait thei eixport mairkeit 

einvironmeint hais ain insignificaint influeincei on mairkeiting straiteigy, (Aipip Ailainsori & Eirnai 

Listyainingsih, 2020) obtaiineid thei reisult thait thei einvironmeint hais ai neigaitivei aind insignificaint 

eiffeict on thei Compainy's straiteigy. 

From thei reisults of preivious studieis, theirei airei still diffeireinceis in reiseiairch reisults 

reilaiteid to thei influeincei beitweiein thei eixport mairkeit einvironmeint, compeiteincieis, compainy 

chairaicteiristics, aind straiteigieis on eixport peirformaincei, so it is neiceissairy to conduct in-deipth 

reiseiairch on this probleim. 

 

MEiTHODS 

Thei meithod useid in this study is quaintitaitivei. Quailitaitivei is reiseiairch thait eimphaisizeis 

teisting theiorieis through thei meiaisureimeint of reiseiairch vairiaibleis with numbeirs aiimeid ait 

teisting hypotheiseis (Paiyaidnyai & Jaiyaintikai, 2018). This reiseiairch is deisigneid using 'caiusaility' 
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(Didin Faitihudin, 2015). Thei caiusaility deisign is inteindeid to eixplaiin thei eixisteincei of ai caiusei 

eiffeict reilaitionship or ai reilaitionship thait influeinceis aind influeinceis beitweiein seiveirail conceipts 

or seiveirail vairiaibleis studieid (Sai'aidaih, 2021). In this study, thei caiusail reilaitionship paitteirn thait 

is thei focus of thei reiseiairch is ain indeipeindeint vairiaiblei consisting of thei Eixport Mairkeit 

Einvironmeint (X1), Compainy Compeiteincei (X2) aind Firm Compainy Chairaicteiristics (X3) to 

thei bound vairiaiblei, naimeily Eixport Peirformaincei (Y) whilei in this study theirei is ai meidiaiting 

vairiaiblei, naimeily Straiteigy (Z) (Ibraihim, 2023). 

Thei populaition of this study is aill Eixport Compainieis in Ceintrail Jaivai aind thei Speiciail 

Reigion of Yogyaikairtai thait eixport through thei port of Tainjung Mais Seimairaing. Until thei eind 

of 2020, theirei wais ai populaition of onei thousaind six hundreid aind sixty-six (1666) eixport 

compainieis in Ceintrail Jaivai aind Yogyaikairtai, seileicteid ais mainy ais threiei hundreid aind tweinty-

fivei (325) smaill to lairgei compainieis, which producei, distributei, aind eixport direictly. 

Aiccording to (Sudairsono, 2020) compainieis thait haivei aisseits of leiss thain Rp.200 million aind 

ai turnoveir of leiss thain Rp.1 billion /yeiair for smaill compainieis, for meidium compainieis haivei 

aisseits of morei thain Rp.1 billion - 10 billion aind ai minimum turnoveir of Rp.1 billion - 50 

billion / yeiair aind for lairgei compainieis haivei aisseits of morei thain Rp. 10 billion aind ai turnoveir 

of morei thain 50 billion / yeiair. 

Whilei thei reiseiairch reispondeints airei peioplei who know thei eixport proceisseis in theiir 

compainieis aind deiteirminei eixport policieis, thei reispondeints airei (Seirain, 2020): 1.) Preisideint 

Direictor / Geineirail Mainaigeir 2.) Direictor of Opeiraitions / Opeiraitions Mainaigeir 3.) Mairkeiting 

Direictor / Mairkeiting Mainaigeir 4.) Commeirciail Direictor/Commeirciail Mainaigeir 5.) Eixport 

Direictor / Eixport Mainaigeir. Thein in deiteirmining thei typei of saimplei to bei useid in this study 

using Non-Probaibility Saimpling, which is ai saimpling teichniquei thait is not raindomly 

seileicteid. In Non-Probaibility Saimpling, theirei is ai Purposivei saimpling teichniquei, which is ai 

meithod of draiwing non-probaibility saimpleis thait is cairrieid out with ceirtaiin consideiraitions 

(Sugiyono, 2012). Thei consideiraition in deiteirmining thei saimplei is to deiteirminei thei sizei of 

thei saimplei in eiaich claiss with ai proportionail aillocaition so thait thei saimplei taikein is morei 

proportionail (Dwiaistuti, 2017). 

Furtheirmorei, thei scailei useid to meiaisurei thei reisults of thei reiseiairch is thei Likeirt scailei. 

Thei Likeirt Scailei is useid to ainailyzei using pairaimeitric staitistics such ais AiNOVAi (ainailysis of 

vairiaincei) aind t-teists. Aiccording to (Seityaiwain eit ail., 2021) thei Likeirt Scailei is ailso useid to 

meiaisurei ain aittitudei, opinion aind peirceiption of ai peirson or ai group of peioplei aibout ain 

eixisting probleim (Baisuki & Naizairuddin, 2015). 

Thei daitai colleiction meithod for thei purposeis of this reiseiairch is taikein in two waiys, 

including: 

(1) Fieild Reiseiairch is ai meithod cairrieid out by reiseiaircheirs by direict obseirvaition of thei 

aictivitieis cairrieid out by thei compainy. Fieild studieis includei obseirvaitions aind queistionnaiireis. 

(2) Liteiraiturei, naimeily conducting liteiraiturei reivieiws in thei form of journails, airticleis, teixt 

books, goveirnmeint reigulaitions aind laiws thait airei useid ais study maiteiriails aind reifeireincei 

sourceis in this study (Purnomo, 2016). Meiainwhilei, thei daitai teisting of eiaich vairiaiblei useis thei 

SPSS (Staitisticail Product aind Seirvicei Solutions) softwairei prograim for windows Reileiaisei 25.0 

aind Lisreil 9 (Seirain, 2020). 

 

REiSULTS AiND DISCUSSION 

Reisult 

Thei caiusail reilaitionship of thei vairiaibleis of thei eixport mairkeit einvironmeint, compainy 

compeiteincei, aind compainy chairaicteiristics to thei Straiteigy cain bei deiscribeid ais follows: 

1) Thei Influeincei of thei Eixport Mairkeit Einvironmeint on Straiteigy. 

Thei vailuei of thei paith coeifficieint is 0.44 with ai tvailuei of 3.97> 1.96, so it cain bei saiid 

to bei positivei aind significaint. Thei maignitudei of thei paith coeifficieint shows thait thei 
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maignitudei of thei direict influeincei of thei eixport mairkeit einvironmeint on thei straiteigy is 0.44. 

It meiains thait thei eixport mairkeit einvironmeint with indicaitors (Compeititivei Compeitition, 

Goveirnmeint Policy, Eixchaingei Raitei Chaingeis, Einvironmeintail Turbuleincei, Einvironmeintail 

Compeitition) hais ai positivei aind significaint eiffeict on thei straiteigy with indicaitors (Mairkeit 

Seileiction, Product Straiteigy, promotion, pricei, mairkeit reiseiairch). Thus, thei eixport mairkeit 

einvironmeint hais ai positivei aind significaint eiffeict on thei aicceipteid straiteigy. 

2) Thei Influeincei of Compainy Compeiteincei on Straiteigy. 

It cain bei seiein thait thei maignitudei of thei paith coeifficieint to thei straiteigy is 0.40 with ai 

tvailuei of 1.39 < 1.96, so it cain bei saiid to bei insignificaint. Thei maignitudei of thei paith 

coeifficieint shows thait thei maignitudei of thei direict influeincei of compeiteincei on thei straiteigy 

is 0.40. In this study, it turneid out thait thei vailuei of thei paith aind straiteigy coeifficieint wais 0.40 

with ai tvailuei of 1.39 < 1.96, indicaiting thait thei compainy's compeiteincy indicaitors 

(Teichnology Maisteiry, Eixport Knowleidgei, Mainaigeimeint Control, Quaility, Mairkeiting 

Compeiteincei) did not haivei ai positivei aind significaint eiffeict on thei straiteigy with thei indicaitors 

(Mairkeit Seileiction, Product Straiteigy, promotion, pricei, mairkeit reiseiairch). Thus, thei 

compainy's compeiteincei hais ai positivei aind significaint eiffeict on thei Straiteigy in this study is 

not aicceipteid. 

3) Thei Influeincei of Compainy Chairaicteiristics on Straiteigy. 

It cain bei seiein thait thei maignitudei of thei paith coeifficieint to thei straiteigy is - 0.042 with 

ai tvailuei of 0.16 < 1.96, so it cain bei saiid to bei insignificaint. Thei maignitudei of thei paith 

coeifficieint shows thait thei maignitudei of thei influeincei of thei compainy's chairaicteiristics 

direictly on thei straiteigy is - 0.042. In this study, it cain bei seiein thait thei maignitudei of thei paith 

coeifficieint to straiteigy is - 0.042 with ai tvailuei vailuei of 0.16 < 1.96 meiains thait thei 

chairaicteiristics of thei compainy with indicaitors (Compainy Sizei, Compainy Commitmeint, 

Mainaigeimeint Peirceiption Treind, Mairkeit Orieintaition, Compainy Aigei) do not haivei ai positivei 

aind significaint eiffeict on thei straiteigy with indicaitors (Mairkeit Seileiction, Product Straiteigy, 

promotion, pricei, mairkeit reiseiairch). Thus, thei chairaicteiristics of compainieis with ai positivei 

aind significaint influeincei airei not aicceipteid. 

4) Einvironmeintail Influeincei on Eixport Peirformaincei. 

It cain bei seiein thait thei maignitudei of thei vairiaiblei paith coeifficieint of thei eixport mairkeit 

einvironmeint on eixport peirformaincei (eixport teindeincy, eixport mairkeiting reipreiseintaitiveis, 

eixport growth inteinsity, eixport bairrieirs, eixpainsion of Teirritory/Buyeir Customeirs) is 0.43 

with ai tvailuei of 2.70 > 1.96, so it cain bei saiid to bei significaint. Thei maignitudei of thei linei 

coeifficieint shows thait thei maignitudei of thei direict influeincei of thei eixport mairkeit 

einvironmeint on eixport peirformaincei is 0.43. Thus, thei eixport mairkeit einvironmeint hais ai 

positivei aind significaint eiffeict on thei eixport peirformaincei reiceiiveid. 

5) Thei Eiffeict of Compainy Compeiteincei on Eixport Peirformaincei. 

It cain bei seiein thait thei maignitudei of thei coeifficieint of thei compeiteincy vairiaiblei on 

eixport peirformaincei (eixport teindeincy, Eixport Mairkeiting Reipreiseintaitivei, Eixport Growth 

Inteinsity, Eixport Bairrieirs, Eixpainsion of Teirritory/Buyeir Customeirs) is 1.13 aind thei tvailuei 

vailuei is 3.21 > 1.96, so it cain bei saiid to bei significaint. Thei maignitudei of thei coeifficieint of 

thei linei shows thait thei maignitudei of thei influeincei of compainy compeiteincei direictly on eixport 

peirformaincei is 1.13. Thus, thei compainy's compeiteincei is provein to haivei ai positivei aind 

significaint eiffeict on eixport peirformaincei or in otheir words thait thei reisults airei aicceipteid. 

6) Thei Influeincei of Compainy Chairaicteiristics on Peirformaincei. 

It cain bei seiein thait thei maignitudei of thei coeifficieint of thei vairiaiblei vairiaiblei of compainy 

chairaicteiristics (Compainy Sizei, Compainy Commitmeint, Mainaigeimeint Peirceiption Treind, 

Mairkeit Orieintaition, Compainy Aigei) on eixport peirformaincei (eixport treind, Eixport Mairkeiting 

Reipreiseintaitivei, Eixport Growth Inteinsity, Eixport Bairrieirs, Teirritory Eixpainsion/Buyeir 

Customeir) is 0.84 with ai tvailuei of 2.61> 1.96, so it cain bei saiid to bei significaint. Thei 
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maignitudei of thei linei coeifficieint shows thait thei contribution of thei compainy's chairaicteiristics 

direictly to peirformaincei is 0.84. Thus, thei chairaicteiristics of thei compainy airei provein to haivei 

ai positivei aind significaint eiffeict on eixport peirformaincei or in otheir words thait thei reisults airei 

aicceipteid. 

 

7) Straiteigieis for Meidiaiting thei Influeincei of thei Eixport Mairkeit Einvironmeint on Eixport 

Peirformaincei 

It is known thait thei vailuei of thei vairiaiblei paith coeifficieint of thei eixport mairkeit 

einvironmeint to eixport peirformaincei through thei straiteigy is 0.19 with ai tvailuei vailuei of 2.73 

> 1.96, so it cain bei saiid to bei significaint. Thei maignitudei of thei chainneil coeifficieint shows 

thait theirei is ain indireict influeincei of thei eixport mairkeit einvironmeint on eixport peirformaincei 

(eixport teindeincy, Eixport Mairkeiting Reipreiseintaitivei, Eixport Growth Inteinsity, Eixport 

Bairrieirs, Eixpainsion of Teirritory/Buyeir Customeirs) of 0.19 through straiteigy. Thus thei 

straiteigy meidiaiteis thei influeincei of thei einvironmeint on peirformaincei or in otheir words thait 

thei reisults airei aicceipteid. This influeincei is claissifieid ais pairt meidiaition, meiaining thait 

indeipeindeint vairiaibleis airei aiblei to direictly aiffeict deipeindeint vairiaibleis without going through 

or involving meidiaitor vairiaibleis. 

8) Straiteigieis for Meidiaiting thei Influeincei of Compeiteincei on Peirformaincei. 

It cain bei seiein thait thei maignitudei of thei coeifficieint of thei compeiteincy vairiaiblei paith to 

peirformaincei through straiteigy is 0.17 with ai tvailuei of 1.61 < 1.96, so it cain bei saiid to bei 

insignificaint. Thei maignitudei of thei chainneil coeifficieint shows thait thei maignitudei of thei 

indireict influeincei of compeiteincei on eixport peirformaincei (eixport teindeincy, eixport mairkeiting 

reipreiseintaitiveis, eixport growth inteinsity, eixport bairrieirs, eixpainsion of teirritory/buyeir 

customeirs) is 0.33. Thus, thei straiteigy doeis not meidiaitei thei influeincei of compeiteincei on 

peirformaincei or in otheir words thait thei reisults airei not aicceipteid. This influeincei is claissifieid 

ais pairt meidiaition, meiaining thait indeipeindeint vairiaibleis airei aiblei to direictly aiffeict deipeindeint 

vairiaibleis without going through or involving meidiaitor vairiaibleis. 

9) Straiteigieis to Meidiaitei thei Influeincei of Compainy Chairaicteiristics on Peirformaincei. 

It cain bei seiein thait thei maignitudei of thei coeifficieint of thei vairiaiblei vairiaiblei of compainy 

chairaicteiristics (Compainy Sizei, Compainy Commitmeint, Mainaigeimeint Peirceiption Treind, 

Mairkeit Orieintaition, Compainy Aigei) on eixport peirformaincei (eixport teindeincy, Eixport 

Mairkeiting Reipreiseintaitivei, Eixport Growth Inteinsity, Eixport Bairrieirs, Eixpainsion of 

Teirritory/Buyeir Customeirs) is - 0.02 with ai tvailuei of 0.16 < 1.96, so it cain bei saiid to bei 

insignificaint. Thei maignitudei of thei linei coeifficieint shows thait thei contribution of thei indireict 

influeincei of compainy chairaicteiristics on peirformaincei is -0.02. Thus, thei straiteigy doeis not 

meidiaitei thei influeincei of compainy chairaicteiristics on peirformaincei or in otheir words thait thei 

reisults airei not aicceipteid. This influeincei is claissifieid ais pairt meidiaition, meiaining thait 

indeipeindeint vairiaibleis airei aiblei to direictly aiffeict deipeindeint vairiaibleis without going through 

or involving meidiaitor vairiaibleis. 

10) Thei Influeincei of Straiteigy on Eixport Peirformaincei. 

It cain bei seiein thait thei maignitudei of thei coeifficieint of thei straiteigic vairiaiblei paith to 

eixport peirformaincei (eixport teindeincy, eixport mairkeiting reipreiseintaitivei, eixport growth 

inteinsity, eixport bairrieirs, eixpainsion of teirritory/buyeir customeirs) is 0.43 with ai tvailuei vailuei 

of 3.79 > 1.96, so it cain bei saiid to bei significaint. Thei maignitudei of thei paith coeifficieint shows 

thait thei contribution of thei direict influeincei of straiteigy to peirformaincei is 0.43. Thus, thei 

straiteigy is provein to haivei ain eiffeict on peirformaincei or in otheir words thait thei reisults airei 

aicceipteid. 

Discussion 

Thei following is ain eixplainaition of thei discussion in thei reiseiairch thait hais beiein cairrieid 

out with tein hypotheiseis: 
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1) Thei eixport mairkeit einvironmeint hais ai positivei aind significaint eiffeict on thei straiteigy 

Thei reisults of daitai ainailysis with staitisticail teists provei thait thei einvironmeint aiffeicts thei 

straiteigy of Indoneisiain eixport compainieis. This is eivideinceid by ai cailculaiteid t-vailuei of 3.97 

> 1.96 aind ai coeifficieint vailuei of 0.44 with ai positivei direiction. Thei reisults of this study airei 

in linei with thei findings (Eilseiidi & Eil-Baiz, 2016) aind (Qureishi & Miain, 2021) in aiccordaincei 

with thei findings (Spyropoulou eit ail., 2018) thait thei einvironmeint hais ai greiait influeincei on 

mairkeiting straiteigieis. During thei covid 19 paindeimic likei todaiy, theirei airei mainy probleims 

faiceid by Indoneisiain eixporteirs to cairry out eixport aictivitieis, including lockdowns in seiveirail 

countrieis aiffeicting thei timei aind costs neieideid for thei deiliveiry of heiailth protocol goods which 

reisults in ain increiaisei in logistics shipping costs, rising logistics costs, scaircity of contaiineirs, 

aivaiilaibility of ship spaicei, mismaitch in sizei aind typei of contaiineirs einteiring for import aind 

useid for eixport. 

2) Compainy compeiteincei hais ai positivei aind significaint eiffeict on straiteigy 

Thei reisults of daitai ainailysis with staitisticail teists did not provei thait compeiteincei haid ain 

eiffeict on thei straiteigy ais eivideinceid by ai t-vailuei of 1.39 < 1.96 aind ai coeifficieint vailuei of 0.40 

with ai positivei direiction. Insignificaint reisults show ain insignificaint impaict beitweiein compainy 

compeiteincieis on straiteigy. Thei reisults of this study airei not in linei with thei findings (Susainto 

& Sukairno, 2022) aind (Saiputri eit ail., 2018) thait compeiteincei hais ai positivei aind significaint 

eiffeict on thei compainy's straiteigy. 

3) Compainy chairaicteiristics haivei ai positivei aind significaint eiffeict on Straiteigy 

Thei reisults of daitai ainailysis with staitisticail teists showeid ai t-vailuei of 0.16 < 1.96 aind ai 

coeifficieint vailuei of -0.042 with ai positivei direiction. So it is not provein thait thei chairaicteiristics 

of thei compainy aiffeict thei straiteigy of Indoneisiain eixport compainieis. Thei reisults of this study 

airei in linei with (Burgeilmain, 2020) eistaiblishing ai neigaitivei reilaitionship beitweiein thei sizei aind 

inteinsity of eixports, whilei (Shaiukait eit ail., 2016) concludeid thait theirei is no reilaitionship. Thei 

reisults of this study airei not in linei with thei findings (Porteir & Kraimeir, 2017) wheirei thei 

reisults of thei study weirei obtaiineid thait thei chairaicteiristics of thei compainy haid ai significaint 

eiffeict on thei straiteigy of thei eixporting compainy. 

4) Thei eixport mairkeit einvironmeint hais ai positivei aind significaint eiffeict on eixport 

peirformaincei 

Thei reisults of daitai ainailysis with staitisticail teists provei thait thei eixport mairkeit 

einvironmeint hais ai positivei aind significaint eiffeict on thei peirformaincei of eixport compainieis 

ais eivideinceid by ai cailculaiteid t-vailuei of 2.70 > 1.96 aind ai coeifficieint vailuei of 0.33 with ai 

positivei direiction. Thei reisults of this study airei in linei with thei findings (Ail-Ghwaiyeiein & 

Aibdaillaih, 2018) aind (Jaimshidi & Moaizeimi, 2016), (Eideih eit ail., 2020) who found in theiir 

reiseiairch thait thei einvironmeint hais ai positivei aind significaint eiffeict on eixport peirformaincei. 

5) Corporaitei compeiteincei hais ai positivei aind significaint eiffeict on eixport peirformaincei 

Thei reisults of daitai ainailysis with staitisticail teists provei thait compeiteincei aiffeicts eixport 

peirformaincei in eixport compainieis. This is eivideinceid by ai cailculaiteid t-vailuei of 3.21 > 1.96 

aind ai coeifficieint vailuei of 1.13 with ai positivei direiction. This finding is in linei with (Kim & 

You, 2019) which found thait corporaitei compeiteincei hais ai positivei aind significaint influeincei 

on thei peirformaincei of eixport eintreipreineiurs. But in contraist to thei findings (Mohseinzaideih & 

Aihmaidiain, 2016) aind (Siddiqui & Singh, 2021) it shows ai significaint influeincei beitweiein 

compeiteincei aind caipaibility, aind beitweiein caipaibility aind eixport peirformaincei, but not 

beitweiein compeiteincei aind eixport peirformaincei. 

6) Compainy chairaicteiristics haivei ai positivei aind significaint eiffeict on eixport peirformaincei 

Thei reisults of daitai ainailysis with staitisticail teists provei thait compainy chairaicteiristics 

haivei ai positivei aind significaint eiffeict on eixport peirformaincei in eixport compainieis in 

Indoneisiai, ais eivideinceid by ai cailculaiteid t-vailuei of 2.61 > 1.96 aind ai coeifficieint vailuei of 0.84 

with ai positivei direiction. Thei reisults of this study airei in linei with thei findings (Ilhain Nais & 
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Kailaiycioglu, 2016), (Kairipidis eit ail., 2020) aind (Kaimbeiy eit ail., 2018) showing thait compainy 

chairaicteiristics haivei ai positivei reilaitionship with eixport peirformaincei. 

7) Thei eixport mairkeit einvironmeint hais ai positivei aind significaint eiffeict on peirformaincei 

through thei straiteigy Thei reisults of daitai ainailysis with staitisticail teists provei thait thei 

straiteigy meidiaiteis thei influeincei of 

einvironmeint to peirformaincei ais eivideinceid by ai cailculaiteid t vailuei of 2.73 > 1.96 aind ai 

coeifficieint vailuei of 0.19 with ai positivei direiction. Thei reisults of this study airei in linei with 

reiseiairch (Jaimshidi & Moaizeimi, 2016), (Waing & Mai, 2018) aind (Taiheirdaingkoo eit ail., 2017) 

which found thait thei straiteigic deicision proceiss cairrieid out through compleix obseirvaition of 

thei busineiss einvironmeint will bei aiblei to improvei thei peirformaincei of thei compainy. 

8) Compeiteincei hais ai positivei aind significaint eiffeict on eixport peirformaincei through 

straiteigieis 

Thei reisults of daitai ainailysis with staitisticail teists proveid thait straiteigieis do not meidiaitei 

thei influeincei of compeiteincei on peirformaincei. This is eivideinceid by ai cailculaiteid t-vailuei of 

1.61 < 1.96 aind ai coeifficieint vailuei of 0.17 with ai positivei direiction. This is not in linei with 

Laigeis eit.ail (2009) in his reiseiairch eintitleid Reilaitionship caipaibilitieis, quaility, aind innovaition 

ais deiteirminaints of eixport peirformaincei. Journail of inteirnaitionail Mairkeiting, 17(4), 47-70. 

Eixport mairkeiting straiteigieis seirvei ais importaint inteirnail meidiaitors thait bridgei thei 

reilaitionship beitweiein inteirnail aind eixteirnail faictors aind eixport peirformaincei. This finding is 

ailso contrairy to thei opinions of, (Mohseinzaideih & Aihmaidiain, 2016) aind (Eilitain, 2015). Thei 

meidiaiting rolei of compeititivei straiteigieis in thei eiffeict of firm compeiteincieis aind eixport 

peirformaincei. Proceidiai Eiconomics aind Finaincei, 36, 456-466. Staiteid thait thei compainy's 

compeiteincei aiffeicts eixport peirformaincei through straiteigy. 

9) Compainy chairaicteiristics aiffeict peirformaincei through straiteigy 

Thei reisults of daitai ainailysis with staitisticail teists proveid thait thei straiteigy did not 

meidiaitei thei influeincei of compainy chairaicteiristics on peirformaincei, ais eivideinceid by ai t-vailuei 

of 0.16 < 1.96 aind ai coeifficieint vailuei of -0.02 in ai neigaitivei direiction. Thei reisults of this 

study airei in linei with (Shaiukait eit ail., 2016) aind (Eilitain, 2015) showing thait eixport mairkeiting 

straiteigieis airei not ai strong deiteirminaint of peirformaincei. In faict, eixport mairkeiting straiteigieis 

haivei not beiein ideintifieid ais ain inteirmeidiairy vairiaiblei in thei reilaitionship beitweiein thei 

chairaicteiristics of ai compainy aind thei einvironmeint aind its peirformaincei. 

10) Straiteigy hais ai positivei aind significaint eiffeict on peirformaincei 

Thei reisults of daitai ainailysis with staitisticail teists provei thait straiteigy aiffeicts thei 

peirformaincei of Indoneisiain eixport eimployeieis. This is eivideinceid by ai cailculaiteid t-vailuei of 

3.79 aind ai coeifficieint vailuei of 0.43 with ai positivei direiction. Thei reisults of this study airei in 

linei with thei findings (Mikaileif & Paiteili, 2017) aind (Praijogo, 2016), wheirei thei study 

concludeid thait theirei is ai positivei reilaitionship beitweiein straiteigy aind eixport peirformaincei. 

 

CONCLUSION 

First, thei eixport mairkeit einvironmeint hais ai positivei aind significaint eiffeict on thei 

straiteigy. Thei reisults of thei study airei in aiccordaincei with thei objeictiveis aind thei first 

hypotheisis in this study, so thait thei first hypotheisis is aicceipteid. Seicond, thei compainy's 

compeiteincei doeis not haivei ai positivei aind significaint eiffeict on thei straiteigy. Thei reisults of 

this study airei not in aiccordaincei with thei goails aind thei seicond hypotheisis in this study, so thei 

seicond hypotheisis is reijeicteid. Third, thei chairaicteiristics of thei compainy do not haivei ai 

positivei aind significaint eiffeict on thei straiteigy. Thei reisults of thei study airei not in aiccordaincei 

with thei goails aind thei third hypotheisis in this study, so thei third hypotheisis is reijeicteid. 

Fourth, thei eixport mairkeit einvironmeint hais ai positivei aind significaint eiffeict on eixport 

peirformaincei. Thei reisults of thei study airei in aiccordaincei with thei objeictiveis aind thei fourth 

hypotheisis in this study, so thait thei fourth hypotheisis is aicceipteid. Fifth, compainy compeiteincei 
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hais ai positivei aind significaint eiffeict on eixport peirformaincei. Thei reisults of thei study airei in 

aiccordaincei with thei objeictiveis aind thei fifth hypotheisis in this study, so thei fifth hypotheisis 

is aicceipteid. Sixth, thei chairaicteiristics of thei compainy haivei ai positivei aind significaint eiffeict 

on eixport peirformaincei. Thei reisults of thei study airei in aiccordaincei with thei objeictiveis aind 

thei sixth hypotheisis in this study, so thei sixth hypotheisis is aicceipteid. 

Seiveinth, thei straiteigy meidiaiteis thei influeincei beitweiein thei eixport mairkeit einvironmeint 

on eixport peirformaincei. Thei reisults of thei study airei in aiccordaincei with thei objeictiveis aind 

thei seiveinth hypotheisis in this study, so thei seiveinth hypotheisis is aicceipteid. Eiighth, thei 

straiteigy doeis not meidiaitei thei influeincei beitweiein compainy compeiteincei on eixport 

peirformaincei. Thei reisults of thei study airei not in aiccordaincei with thei objeictiveis aind 

hypotheiseis eiighth in this study, so thei eiighth hypotheisis wais reijeicteid.  

Ninth, thei straiteigy doeis not meidiaitei thei influeincei beitweiein compainy chairaicteiristics 

on eixport peirformaincei. Thei reisults of thei study airei not in aiccordaincei with thei goails aind thei 

ninth hypotheisis in this study, so thei ninth hypotheisis is reijeicteid.  

Finailly, thei straiteigy hais ai positivei aind significaint eiffeict on eixport peirformaincei. Thei 

reisults of thei study airei in aiccordaincei with thei objeictiveis aind thei teinth hypotheisis in this 

study, so thei teinth hypotheisis is aicceipteid. 
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